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ABSTRACT 
 
The purpose of this study is to analyze the influence of payoff, societal contribution, 
and conviction on entrepreneurial intention among Chinese university students based 
on the Theory of Planned Behavior. The current efforts by the government of China to 
increase interest in entrepreneurship among Chinese students in response to the 
growing challenges of poverty and unemployment have motivated the conduct of this 
study. The population of the study covers the Chinese students in Universiti Utara 
Malaysia. Using correlation analysis, this study has found that all variables (i.e. 
payoff, societal contribution, and conviction) are positively correlated to 
entrepreneurial intention. A more robust test by means of multiple regression, on the 
other hand, shows that among other variables, payoff positively and significantly 
influences entrepreneurial intention. This shows that payoff is the most attractive 
element for Chinese university students to engage in entrepreneurship. Thus, focus on 
payoff is crucial in order to promote greater interest for entrepreneurship among 
Chinese students.  
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ABSTRAK 
 
Tujuan kajian ini adalah untuk menganalisa pengaruh ganjaran, sumbangan 
masyarakat, dan keyakinan terhadap kecenderungan keusahawanan dalam kalangan 
pelajar China di universiti berdasarkan Teori Tingkah Laku Terancang. Usahausaha 
terbaru oleh kerajaan China untuk meningkatkan minat dalam bidang keusahawanan 
dalam kalangan pelajar China sebagai tindak balas kepada cabaran-cabaran yang 
semakin bertambah contohnya kemiskinan dan pengangguran mendorong kajian ini 
untuk dijalankan. Populasi kajian ini merangkumi pelajar dari China di Universiti 
Utara Malaysia. Melalui analisis korelasi, kajian ini mendapati bahawa semua 
pemboleh ubah (iaitu ganjaran, sumbangan masyarakat dan keyakinan) mempunyai 
hubungan yang positif dengan kecenderungan keusahawanan. Ujian yang lebih 
mantap melalui analisis pelbagai regresi menunjukkan bahawa ganjaran memberi 
kesan yang positif  dan signifikan terhadap kecenderungan keusahawanan. Ini 
menunjukkan bahawa ganjaran adalah elemen paling menarik bagi pelajar China 
untuk melibatkan diri dalam bidang keusahawanan. Oleh itu, tumpuan kepada 
ganjaran adalah penting untuk menggalakkan minat yang lebih mendalam terhadap 
keusahawanan dalam kalangan pelajar China.  
 
Kata Kunci: kecenderungan keusahawanan, pelajar china, ganjaran, sumbangan 
masyarakat, keyakinan 
 
 
 
v 
 
 
ACKNOWLEDGEMENT 
 
I am deeply grateful to have come to this point of accomplishing my own research 
paper on Management. Indeed, this humble work is a product not only of my personal 
hard work but also inspiration, encouragement, support and helpful contributions I 
receive from very generous, loving people. 
I would like to take this opportunity to express my sincerest gratitude and love to my 
parents for supporting me throughout my education. Knowledge and wisdom, indeed, 
are the best gifts I will forever be indebted to my parents. 
I wish to thank my dear supervisors Dr. Ooi Yeng Keat and Dr. Darwina Binti Hj. 
Ahmad Arshad for all the kind contributions and motivations they have shared me 
apart from giving their time and effort to help me in the development of this research 
paper. 
Finally, I would like to thank my friends, colleagues, and lecturers in Universiti Utara 
Malaysia for all the help they have always selflessly given me.  
 
 
Sun Maosen 
Master of Science (Management) 
Universiti Utara Malaysia 
 
 
 
 
 
 
 
 
 
 
vi 
 
 
 
TABLE OF CONTENTS  
   
   
   
 
Page 
PERMISSION TO USE  
 
ii 
ABSTRACT  
 
iii 
ABSTRAK 
 
iv 
ACKNOWLEDGEMENT  
 
v 
LIST OF TABLES 
 
viii 
LIST OF FIGURES  
 
ix 
LIST OF ABBREVIATIONS  
 
x 
CHAPTER 1: INTRODUCTION  
 
1 
1.1 Background of the Study 
 
1 
1.2 Problem Statement  
 
4 
1.3 Research Questions  
 
6 
1.4 Research Objectives  
 
6 
1.5 Significance of the Study 
 
7 
1.6 Scope and Limitations of the Study 
 
7 
1.7 Organization of the Study 
 
8 
1.8 Conclusion  
 
9 
CHAPTER 2: LITERATURE REVIEW  
 
10 
2.1 Introduction  
 
10 
2.2 Entrepreneurial Intention  
 
10 
2.3 Payoff and Entrepreneurial Intention  
 
13 
2.4 Societal Contribution and Entrepreneurial Intention  
 
14 
2.5 Conviction and Entrepreneurial Intention  
 
16 
2.6 Conclusion  
 
17 
CHAPTER 3: RESEARCH METHODOLOGY  
 
18 
3.1 Introduction  
 
18 
3.2 Research Framework  
 
18 
3.3 Hypothesis  
 
19 
3.4 Research Design  
 
19 
3.5 Operationalization of Variables  
 
20 
3.6 Population and Sample 
 
20 
3.7 Data Analysis Techniques  
 
21 
3.7.1 Data Screening  
 
21 
3.7.1.1 Treatment of Missing Data  
 
21 
3.7.1.2 Treatment of Outliers  
 
22 
3.7.1.3 Normality 
 
23 
3.7.1.4 Linearity 
 
24 
vii 
 
3.7.1.5 Multicollinearity 
 
24 
3.7.1.6 Reliability Analysis  
 
25 
3.8 Descriptive Statistic Analysis  
 
25 
3.8.1 Correlation Analysis  
 
26 
3.8.2 Multiple Regression Analysis  
 
27 
3.9 Pilot Test 
 
28 
3.10 Conclusion  
 
29 
CHAPTER 4: DATA ANALYSIS AND FINDINGS  
 
30 
4.1 Introduction  
 
30 
4.2 Respondents Profile 
 
30 
4.3 Data Screening  
 
31 
4.4 Descriptive Statistics  
 
36 
4.5 Hypothesis Testing  
 
37 
4.6 Conclusion  
 
39 
CHAPTER 5: CONCLUSION AND RECOMMENDATION  
 
40 
5.1 Introduction  
 
40 
5.2 Discussion  
 
40 
5.3 Theoretical Contribution  
 
43 
5.4 Practical Contribution  
 
43 
5.5 Conclusion  
 
43 
5.6 Recommendation  
 
44 
REFERENCES  
 
46 
APPENDICES  
 
50 
Appendix A 
 
50 
Appendix B 
 
54 
 
 
 
 
 
 
 
 
 
 
 
 
viii 
 
 
 
LIST OF TABLES 
 
 
  Page 
Table 4.1  Demographic Profile of the Respondents 30 
Table 4.2 Summary of Total Questionnaires and Response Rate 33 
Table 4.3 Summary of Skewness and Kurtosis Value of the Variables 34 
Table 4.4 Testing for Multicollinearity on Assessment of Tolerance and 
VIF Values 35 
Table 4.5 Results of Reliability Analysis and Variance Extracted for Study 
Variables 35 
Table 4.6 Descriptive Statistics for Entrepreneurial Intention 36 
Table 4.7 Correlation among Variables Construct 37 
Table 4.8 Summary of Multiple Regression Result for H1 through to H3 38 
Table 4.9 Summary of Hypothesis Testing Result from Multiple Regression 
Analysis 38 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
ix 
 
 
 
LIST OF FIGURES 
 
 
  Page 
Figure 3.1  Research Framework 18 
Figure 4.1 Mahalanobis Distance 32 
Figure 4.2 Scatterplot of the Residuals 34 
  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
x 
 
 
 
LIST OF ABBREVIATIONS 
 
 
CIAC Centre for International Affairs & Cooperation  
DBA Doctor of Business Administration 
GDP Gross Domestic Product 
PhD Doctors of Philosophy 
SPSS Statistical Package for the Social Science  
UUM Universiti Utara Malaysia 
VIF Variance Inflation Factor  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 CHAPTER 1 
INTRODUCTION 
 
1.1 Background of the Study 
 
China has initiated market reforms since 1978 which have helped the country shift 
from an economy that is centrally planned to an economy that is market based (World 
Bank, 2014). These market reforms have also lead to rapid economic and social 
development. China’s average GDP growth of around 10 percent a year has improved 
the lives of more than 500 million people who used to live in poverty (World Bank, 
2014). With an estimated population of 1.3 billion, China has recently risen to become 
the second largest economy in the world and it is increasing playing a significant and 
influential role in the global market (World Bank, 2014).. 
 
However as compared to advanced countries, China is still considered a developing 
country having a per capita income which is very small and market reforms which are 
yet to be fully realized and completed. According to an official data, at the end of 
2012 there are still an estimated 98.99 million people who are living below the 
national poverty line of RMB 2,300 per year (World Bank, 2014). This means that 
China ranks second after India of having the largest number of poor in the world and 
as such poverty reduction remains a fundamental challenge in China. 
 
In 2014 China’s GDP growth stands at 7.4 percent, which is considered desirable for 
most countries. However, for the government of China, much is yet to be done. Job 
The contents of 
the thesis is for 
internal user 
only 
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